
Role Profile 

Position: Manager, Content Marketing 

Reporting to: Marketing Director 

Location: Toronto, Ontario 

Term: Full-Time 

 
Overview 
Butterfield & Robinson, a world leader in the luxury travel industry, has been creating award-winning trips 
around the world since 1966. B&R’s continued success depends upon maintaining its place as a market and 
brand leader in its field. As a member of the marketing team, the Manager, Content Marketing is responsible 
for all marketing content initiatives, both internal and external, across multiple platforms and formats to 
drive sales, engagement, retention, leads and positive customer behavior. You are an expert in all things 
related to content and channel optimization, brand consistency, segmentation and meaningful 
measurement. The brand voice of B&R is a valuable asset, and the Manager, Content Marketing will ensure it 
is used properly and effectively in all manners. You will be the lead storyteller for the world’s leading luxury 
travel company.   
 
This position has the following responsibilities: 

• Responsible for leading content strategy that supports and extends the company’s marketing 

initiatives, determining which methods work for the B&R brand and why. Continuous 

evolvement of strategy is a must; 

• Manage a content creation team (fulltime and freelance) to supply unique, on-brand content 

across a broad spectrum of channels; 

• Oversee all aspects of content creation; including design, execution, monitoring, optimization 

and analysis; 

• Lead and grow a content creation network as well as manage creative agency partner(s); 

• Research and analyze trending content within the industry as a basis for ongoing content 

production; 

• Produce and explain performance regarding benchmarks, targets and overall business 

objectives; 

• Oversee production of all traveller-facing written materials, ensuring high level of quality and 

reflective of the B&R brand identity; 

• Collaborate with Director of Marketing and the Manager, Acquisition Marketing to set and 

achieve strategic marketing goals and plans, and to ensure alignment with business objectives. 

 

The ideal candidate will come to B&R with the following experience and qualifications: 

• Five or more years of experience in content strategy using social and inbound marketing; 

• Ideally, experience as part of an editorial team or a design team on a content-heavy website, 

such as publishing or media; 

• Skilled writer and editor with the ability to write in a variety of tones, especially B&R’s brand 

voice which is witty and sophisticated but accessible; 

• Demonstrated experience managing relationships with multiple stakeholder groups, including 

senior leaders; 



• Fluency in web analytics tools (Google Analytics) and social media marketing applications; 

• Basic understanding of photo editing software (Adobe Photoshop); 

• Knowledge of video and dynamic content an asset; 

• Portfolio and work samples required. 
 
The ideal candidate will have demonstrated all of the following skills and characteristics: 

• Project management skills to manage editorial schedules and deadlines for ongoing campaigns; 

• Ability to communicate clearly and succinctly to drive audience to complete a desired action 

(persuade, inform, educate, etc.); 

• Must be standout idea generators and problem solver with excellent communication and 

organizational skills; 

• Team player with the ability to build positive relationships and foster creativity; 

• Strong organizational skills with the ability to manage multiple projects at once and competing 

requests; 

• A strong command of tone, grammar and passion for language.  
 
 
 
 
Apply to:         Germaine Collins, Manager – Human Resources and Administration    

Butterfield & Robinson, 70 Bond Street, Ste. 300, Toronto, Ontario CANADA 
                      Germaine.Collins@butterfield.com  –  www.butterfield.com  
 

mailto:Germaine.Collins@butterfield.com
http://www.butterfield.com/

