
JOB POSTING 
Position: Content Marketing Creator 
Reporting to: Director of Marketing  
Location: Toronto, Ontario  
Term: Full-Time 

 
Overview 
The continued success of Butterfield & Robinson, one of the world’s leading travel companies, depends upon 
maintaining its place as a market and brand leader in its field. The Content Marketing Creator is responsible for the 
continued development of B&R’s brand image via digital channels with the primary goal being new lead acquisition.  
 
You are a creative storyteller with experience delivering effective communications for digital channels:  email, web, 
social. You will ensure consistency in the brand voice, while cultivating the editorial presence of Butterfield & Robinson. 
You have strong design sense; you know the importance of good visuals in your storytelling and are adept at working with 
images to complement your words. B&R is about the experience to be had and the memories that are borne of them. 
You will never be in need of inspiration here—great stories surround you. We view Content Marketing as currency in 
working with other brands and you will contribute to strategic discussions on how to utilize B&R’s award-winning 
content in new and powerful ways. 
 
Responsibilities 

• Devise and develop content that supports the company’s marketing objectives, thinking strategically but 
also creatively to ensure the message is impactful; 

• Travel is an experiential product; you’ll use photos and video in the brand’s visual storytelling;  
• Develop relevant key messaging for all trips and travel programs for B&R, then use this messaging 

throughout all marketing content; 
• Serve as Editorial content lead for B&R’s award-winning blog The Slow Road and newsletter, working with 

freelancers and regional experts for content submissions; 
• Through content, further the reputations of our travel experts, and strive to become a travel influencer 

yourself; 
• Oversight of the tone and voice of B&R experts that aren’t themselves strong writers; 
• Participate in the development and direction of the social media mandate;  
• Foster best-in-class digital and social storytelling company-wide;  
• Commission editorial work across all new media platforms (stories, video, slideshows, etc.), ensuring 

consistently high quality, on-brand experience; 
• Lead the charge on using content to forge new brand relationships or strengthen existing brand 

partnerships in order to grow B&R’s brand awareness; 
• Develop and implement amplification strategies across paid, owned and earned channels in partnership 

with our sales, marketing and PR groups; 
• Collaborate with Media & PR Manager to develop and execute innovative public relations and media 

campaigns; 
• Explore and experiment with new, storytelling concepts on emerging platforms and technologies. 

 
Accountability 

 Develop and implement a relevant set of performance metrics; 
 Work with Digital Marketing Manager to monitor efforts for ROI measurement; and 
 Provide quarterly reports on effectiveness.  

http://www.butterfield.com/blog/


 
Skills and Abilities 

 Possesses a great written personality: provocative, clever writing style;  
 Thinks creatively but understands the importance of communicating effectively; 
 Adept when working with freelance writers; 
 Excellent communicator, both written and verbal; 
 Great project management skills; 
 Possesses a thorough comprehension of English grammar, syntax and spelling; 
 Fiscally responsible with experience maintaining a budget; 
 Social media savvy and adaptable to new digital tools; and 
 Knowledge of luxury travel and B&R (an asset, but not a requirement). 

 
Qualifications and Experience 

 3+ years experience in multi-channel content creation; 
 Experience producing multimedia stories, including video, audio, slideshows, etc.; 
 Working knowledge of HTML/CSS; and 
 College or university degree in journalism or communications (or related degree) 

 
Please apply in writing with the following: 

 a resume  
 a cover letter outlining relevant experience  
 a writing sample of no more than 350 words describing a great travel experience you’ve had in the past 

 
Apply to: 
  Robin Wark, Director of Human Resources and Administration, Butterfield & Robinson  

Robin.Wark@butterfield.com   
300-70 Bond Street, Toronto, ON   M5B 1X3   
www.butterfield.com  
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